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The number and use of online newspapers has increased tremendously since the first
ones appeared around 1995. Since that time, scholarly and practical thinking about
the significance of this new phenomenon has gone through the inevitable stages of
euphoria and doom. It is only in the last few years that we have entered a more
temperate period, in which publishers gradually work towards finding the appropriate
place for online newspapers in news markets. The time has come for a comprehensive
assessment of how online newspapers are changing newspaper markets in Europe.
This book discusses the impact of online newspapers on news and newspaper markets
in 16 countries in Europe. The countries include both small and large countries, from
Eastern and Western Europe. All country chapters follow the same format and include
the same tables, facilitating comparison across countries and making it easier for
readers to find the information of particular interest.

Richard van der Wurff and Edmund Lauf are both lecturers at the Amsterdam School of Communications
Research (ASCoR) of the University of Amsterdam, the Netherlands.
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